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The Ji9ures in the margin indicate
Jull mgrks for the questions. .

Answer either in English or in Assamese.

- Answer the followmg by choosmg the correct

-Option : - - . 1x8=8 . . '
|V R iy ek Arewi BeE e s
) Marketmg refers to o
TR WA T ,
() goods distribution -
At Reaer

(i) exchange of goods and services .
TS S QRIS ST IA-2ivi
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(i) sale of product
O o A@
(iv) All of the above -
BoEIE T -
(b) Which one of the following is related to
micro-environmental forces ?

e @G TTE-IRERe Beimie TS

TR ?
i) ‘Demographic .

. Gy
. (i) Marketing lntermedlarles

IR WW?I

. (iii) Economu: S
' (w) Socm cultural
ARG S

(c) Consumer ‘behaviour is. affectéd by

| @WW&TWW@WW

(i) fam1ly ,

(i) age
_(iii) income °

(iv) All of the above
| G9[Fq SGIRCHRDI
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i (d) - Which of the following is not a t.VPe Oi
’ - , marketmg concept ? :
|

| FeRIe GO et s oI W
). Production concept ;
| - @Q’HW ARG '
l ; | ' : ..'(ii)' Supplier concept
RS el
© (@ii) Selling. concept' '
. R g’
. (iv) Societal marketmg concept

AN TSRt gt

% . (e 'Form of testing markets ‘and gettlng
- customer feedback of promising ideas
is called -

ﬂ%ﬁsﬁh TGRS AT erﬁiw SERTIET
R (i)‘ 'ldea generator o
- {1 concept testlng :
o . i
' (iii) product ‘testing
(iv) test marketing

.  IER A

L ) ez

. 1(Sem—2)BCM3/G : .3 ' 'Contd_




(9)

¥ ”ouﬂets like Pizza Hut is an

example of which marketing technique ?
%S UM RPN ™ @A Pizza Hut e

CFINCO! ISP AFST Tizger?
(i) Product franchising
AN cFeiRfeR
(i) Business-format franchising
TRNCAIS! ARTOR AT
(iii) E-Comimerce »
E-316
(iv) Retailing
L5 Rt

A -company that attaches the same

brand name to all of its products is

~ called

ﬁﬂawﬁmmﬁmwvi{%mm%ﬂm
@ A 2T I, (O T @I 2w

(i) family brand

SfifRaIRT @e
(i) individual brand
Jfore @9 |
(iii) Geooraphic brand
SN @

. (iv) Service brand

<l (38
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(v)

Which of these is ot an advert\smg goal'?‘ |
e T RiesiorR t‘s‘cvw =2

- () .Attentlon

aqmwm‘ct

(i) Desire

I

(i) - Adoption

‘(iv) Action |

&

-0 AnSWer the following questlons very briefly :
(any six) o 2%x6=12

| wmwwﬁw?ﬁa%ﬁn (Rt wy)

State two 1mportances of marketlng.

TR 70 6 T T4

‘What is target market selection ?

TEE @R A5 5o
What ‘do you understand by buymg
motlves ? }

T Sy e R i@nv
Briefly explain the role of- packagmg
BlerToR St vxts RIS

What is e-tailing ?

e.-CB?‘z"l%{@ &2
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: te two ncmg ob_]ectlves

- (vij) erte two d1fferences between goods
Marketing and services marketing.
TR e S CRIN IeRRe] e
- 757 sfiefey forall| -
(Vi) What is consumerism? -
Toerertn &
() What is green ‘marketing ?

TG qoigdl 2

/{x) What do you mean by personal selhng ?

Jfesre Remese = & g@e

-3. - Write short answers to the following-

questions : (any four) - - 5x4=20
e epre v o1 Bl 2 (Reprer o)
() Explain the functions of marketing.
TR I DI [ |
yf Explain the significance of the study of
consumer behaviour.
CHICOIGT S5 SHOITR SIeoRl 10T <5l |

(ul) Describe the differences between

product dlfferentlatlon and market
segmentation.

AW AjeFieed W TG Roomaael Mo
AILFIEAR 3 41 | |
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(iv) Explain the various product support '
services available to consumers..

@Wﬁaeﬂmmﬁﬁméﬁw

CRPTRR AL P01
@/Descnbe the factors affectmg prlc1ng of
: a product.
AR w9 W‘Fﬁ er@mﬂ%r Rl @W
| B T S
y Discuss the different types of
distribution channels with examples.
ﬁf‘—a'wﬁwq me |
FHUN Lo
,_,)"r' O
(vii) Explaln the elernents of promotlon mix>=" " .
FRREIT SAWIETIE [T T |
- (viii). Explaln the. advantages of rural
' marketing.
| . &ff3et TGREIR AR it 5 |
4. Answer the follownag quest-lons (any'two)
‘ 10x2=20

ﬁm@aﬁmﬁa@@aﬁm (ﬁmmifw)

What is marketing mix ? Explain about
the 7P’s. of marketing mix. 3+7=10

T e e aeieed SR st PR |
ﬁWWWI
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' (i) Discuss the different method's of market
segmentation With suitable examples.

T ROEATIR Koy sm@femz B9
THigRoPTR ST gy

(i) What .is a new. product'D Explaln the
various steps involyed in new product
development Process. 3+7=10

< g7 A o2 o swafy St 2R
aﬂ"vﬁ—vfwaﬁmw,

(iv) Discuss the major pricing pohcles
adopted by companjeg.

T 1 10 ™ m’zrfam‘

o WWW, | | -

“ . () Highlight the importance of adverffaiﬁg‘*
- Ia this context eXplam how marketing .
. _goals are - not’ - with celebrity - K
endorsements: 5+5=10

]ﬁwmmﬁw%zrwn 3 FTSS
mﬁaw«wwﬁmm ,_
WWWT&I‘NWWW| S

%
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