Sessional Examination, 2024
Class : B.Com 2™ Semester
Sub : Principles of Marketing

Time : 1hr Full Marks : 30

1. Answer the following (any Five): 2x5=10

ja) What is marketing Mix?
G e T /e
(b) What is Technological Environment?
2@ R e & =2
(e) What is post purchase behaviour?
T P ez e /e

(d) Mention one Sociological factors influence in Consumer
behaviour.
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(})r What is test marketing?
 TEE A e e

(f» What is product adaptation?
wq) SrewaeH e 6 gen?
(g) What is branding?
@fer T e
9. Answer any two questions from the following : 5x2=10
(a) Distinguish between Selling and Marketing.
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r/(,b) Explain in brief the 7p's of Marketing Mix.
Joie e 461 '3 s el S
Q/Explain Consumer buying decision process.
S299 FIT PIaied el TR S0l 341 |
(d) Explain the importance of Product positioning.
7 Boglee ¢y AR 39 41|
3« Discuss about various bases for market segmentation. 10
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What is product life Cycle? Discuss its various Stages with
example.
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